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Your Customers Are Asking
Al for Advice. What Is It
Telling Them?

Google's Al Overviews reached 1billion users in 2024. ChatGPT has 4.5
billion monthly visits. When car buyers ask these platforms "What's the

best dealership near me?", is your name in the answer?

If not, you're invisible to a growing segment of buyers who never scroll, never
click, and never see your website. They get their answer and move on. To your

competitor.

The Hard Truth

Traditional SEO got you ranked. But rankings don't matter if the customer

never reaches the search results. Al gives them the answer first.
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60%

OF SEARCHES END
WITHOUT A CLICK

4.5B

MONTHLY CHATGPT
VISITS (2025)

91%

OF CAR BUYERS
RESEARCH ONLINE

The Cost of Waiting

Every month you wait, your competitors are training Al to recommend them
instead of you. The dealerships that adapt now will dominate the next decade.
Those that wait will spend years playing catch-up, losing market share one Al

query at a time.

This isn't a future problem. It's happening right now, in your market, with your

customers.

The Dealership Leader's Guide to Al Search Optimization
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What Happens When You Get This Right

We told Audi Annapolis we could get them to #1 on Google for their top models in 3 weeks. Their GM was skeptical. Here's what happened:
r
"To say | was skeptical when A3 Brands told me they could get our dealership to the #1 SEO ranking on Google for
transactional terms within 3 weeks is an understatement. I've been told repeatedly how it takes months to build out
an SEO campaign on Google to get your dealership to rank in the top 3 positions. Well, | am now a firm believer in the
ability of A3 Brands to do exactly that. Within 3 weeks our top 5 models were and still are ranking in the #1 SEO

position on Google in the largest demographic area we participate in."

Steve Savageaux

#1 3 100%
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The Shift: From Rankings to Recommendations

Traditional SEO and AI-SEO are different games. Understanding this shift is the first step to winning.

FACTOR TRADITIONAL SEO
Goal Rank high, earn clicks
User Action Clicks through to your site
Success Metric Rankings, traffic, clicks
Content Style Keyword-optimized pages
Competitive Edge Backlinks, technical SEO
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Al-SEO

Be cited in Al answers

Gets answer without visiting

Mentions, citations,

awareness

Avuthoritative, quotable

content

Topical authority, trust

signals

The Key Insight

AI-SEO doesn't replace traditional SEO. It's the next layer. Your strong SEO
foundation makes AI-SEO possible. Without it, Al has nothing to cite.

What This Means for You

When someone asks ChatGPT "Which dealership should | buy a BMW from in
Maryland?", the Al pulls from sources it trusts. It looks for expertise, authority,

and clear answers.

If your content isn't structured for Al to understand and cite, you won't be

recommended. Even if you rank #1 on Google.

The question isn't "Are you ranking?" It's "Are you being recommended?"

The Dealership Leader's Guide to Al Search Optimization
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The 5 Pillars of Dealership AI-SEO

Our framework for getting dealerships recommended by Al. Here's a preview of two critical pillars:

p
Topical Authority Structured Data Trust Signals Conversational Content Multi-Platform Consistency
N
4 4
Pillar 1: Topical Authority Pillar 2: Structured Data Excellence
Al systems favor sources that demonstrate deep expertise. This means creating Schema markup tells Al exactly what your dealership offers: inventory, services,
content clusters around every vehicle segment, model comparison, and buying hours, locations, reviews. This machine-readable layer is how Al systems verify
concern in your market. When you own a topic completely, Al learns to trust you and cite your information. Without it, you're invisible to algorithms.
as the source.
L \

Want the complete breakdown of all 5 pillars with implementation guides? It's included in your free Al Visibility Assessment.
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Test Your Al Visibility Right
Now

What Did You Find?

If you were mentioned:

Here's something you can do in the next 5 minutes to see exactly where you Good start. But was the information accurate? Was your dealership
stand. recommended first? What was said about your competitors?
Open ChatGPT and ask these questions (replace with If you weren't mentioned:
your brand and city): You're invisible to Al search. Every day, potential customers are asking these

exact questions and being sent to your competitors. This is fixable, but the longer

"What's the best [YOUR BRAND] dealership in [YOUR CITY]?" .
you wait, the more ground you lose.

"Where should | service my [BRAND] in [YOUR AREA]?"

"Which dealership has the best reviews for [BRAND] near [CITY]?"

"Who offers the best trade-in value for [BRAND] in [REGION]?" The Reality Check

"What dealership should | buy a [MODEL] from in [AREA]?" Most dealerships we audit aren't showing up in Al answers at all. That's not

©0000

a failure of effort. It's a gap in strategy. And it's exactly what we help fix.
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Your Free Al Visibility
Assessment

We'll show you exactly where you stand, where your competitors are beating

you, and what it takes to fix it.

WHAT'S INCLUDED

Al visibility audit across ChatGPT, Perplexity, and Google Al
Competitive analysis: who's being recommended instead of you
Top 10 opportunity queries where you're missing visibility
Structured data audit and quick-win fixes

Complete 5-pillar assessment for your dealership

sSsooo0es

Customized 90-day action plan
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Why A3 Brands?

We specialize exclusively in automotive SEO. Our team has decades of
dealership experience paired with deep Al search expertise. We built our

GALAXY Framework specifically for dealerships navigating this shift.

“I can't say enough about A3 Brands and their ability
to deliver on exactly what they promise.”

Steve Savageaux, General Manager, Audi Annapolis

No Obligation. No Pressure.

This assessment is completely free. We'll show you exactly where you stand and
what it would take to win. If you want our help, great. If not, you'll still walk away

with a clear picture of your Al visibility.

The Dealership Leader's Guide to Al Search Optimization
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Ready to Own the Al Conversation?

Find out if your dealership is showing up when Al answers car-buying questions in

your market. Takes 2 minutes to request, zero obligation.

GET YOUR FREE Al VISIBILITY SCORE

A3 Brands | Al-Powered Automotive SEO Agency

info@a3brands.com | www.a3brands.com
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